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We make brands
Become core memories.
PT. Belajar Lebih Peka is a creative + strategy partner
Built for measurable growth and cultural relevance.
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Peka Framework

Great marketing is about listening,
not speaking the loudest.
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Emotionally driven,
Efficient and effective.

with closed-loop marketing: 
strategy + production + 

distribution & measurement 
in one system.

Creative doesn't cut media costs. 
(Ordinary creative, big media budget)

Disconnected execution 
(creative and performance don’t talk)

No learning loop 
(campaigns that does not adapt)

Most marketings are
Inefficient for 3 reasons:

PEKA fixes this
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Trusted by:
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What we deliver

Brand Experience 
Strategy

ATL & 360° 
campaign

Web & UI/UX

Branding
& Creative

Social Media
& Digital Marketing

Research
& Strategy

Market research, audience insights, 

campaign strategy

Ads, SEM, SEO, KOL, social media 

management

Ads, SEM, SEO, KOL, social media 

management

Website, microsites, UI/UX, 

conversion funnels

Campaign Development Strategy, TVC, DVC, 

Radio, Print, OOH, Cinema, Events.

New Product launch, Trialship 

& PR events
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Strategy, ATL & Digital

One Board to 
Rule Them All

The Challenge
A budget tight enough for exactly 
one single billboard placement.

The Strategy
If you can’t buy reach, you hack it. We designed a 
"social-first" billboard meant to be shared.
Turning a static offline ad into a viral digital 
conversation.

The Achievement
Exploded organically (even reposted 
by Aldi Taher), generating 
multi-million views and a massive 
300% sales lift on several LKA.



Strategy, Digital & ATL

The "Bu Yanti"
Phenomenon

The Challenge
Combating a massive boycott 
and negative sentiment driven 
by misconceptions about 
foreign ownership/support.

The Strategy
We spotlighted a loyal veteran 
employee, "Bu Yanti," to prove the 
brand's 100% Indonesian core, 
shifting the conversation from 
global politics to local pride.

The Achievement
Silenced the noise. Sentiment flipped to 82% 
Positive with a Top Performing DVC, reclaiming 
the "100% Murni, 100% Indonesia" badge.

So good, the client decided to not only air it 
in social media but also TVC

PT Belajar Lebih Peka

http://www.youtube.com/watch?v=Knw-Du9HuZE
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Digital Marketing, Social Media

The Power of 
Native Messaging

The Challenge
Driving high-volume user 
acquisition while lowering 
the Cost Per Install (CPI).

The Strategy
Speak the language, 
don't just teach it. 
We ditched generic 
generic ads with 

native language and 
raw visual codes for 
niche communities, 

using hyper-specific 
triggers.

The Achievement
Doubled the registrant count 
(100% lift) and drove a 
weekly purchase uplift. A 
masterclass in turning 
sub-culture insights into 
sales.



Multi-funnel Growth Marketing, Social Media

When Trying is 
Believing

The Challenge
High friction, low conversion. 
Users were interested in the "Home 
Try-On" (HTO) service, but a 
complex app flow was killing the 
checkout process.

The Strategy
Radical Simplification. We 
audited the UX and slashed the 
steps required to convert. By 
removing the "selection option" 
and the "HTO cart," we minimized 
touchpoints and cleared the path 
from "browse" to "book."

The Achievement
7x Increase in Conversion Rate (Install to 
Checkout). We also drove a 30% lift in 
monthly HTO requests, proving that less 

clicking means more booking.
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Social Media, Digital Marketing

Reviving Dying 
Demographic
The Challenge
The "Demographic Cliff." 
The brand was aging out, 
losing relevance with youth 
while its core legacy 
customer base was 
shrinking.

The Strategy
A total "Vibe Shift." We executed a 
holistic rejuvenation. Overhauling 
visuals, copywriting, and brand 
voice to speak Gen Z. We didn't 
just change the look; we changed 
the conversation to be 
gender-neutral, fresh, and 
event-driven.

The Achievement
Ranked #1 in Noodle 
Social Media Growth 
(2025). We secured a 
massive 35%+ YoY 
organic follower 
boost and an 
industry-crushing 8%+ 
Engagement Rate.
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Inbound Marketing

100 years old 
puzzle
The Challenge
Making a 100-year-old legacy brand 
look "fresh" to talent obsessed with 
the startup hustle.

The Strategy
Zero Gimmicks, 100% Value. We used 
educational content and career hacks 
to position the Frisian Flag Indonesia 
as a university for growth. 

The Achievement
6x Organic Growth (9k to 60k) in 3 years 
with zero media/giveaways. Beyond the 
feed, we drove real business impact: 
reduced turnover, boosted the Pride Index, 
and hit a 60% employee engagement rate.
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Web Development, Content Marketing, Lead Gen

One Host
Two Guests

The Challenge
Confused traffic. Employers 
were getting lost in job 
listings, and workers were 
getting lost in corporate 
jargon, killing conversion 
rates on both sides.

The Strategy
Segmentation by Design.We 
implemented a dedicated 
"Persona Switch" 
architecture. We didn't just 
change the links; we changed 
the language and visuals 
dynamically for each user 
type without building two 
separate sites.

The Achievement
Zero-Friction Navigation: Successfully routed 100% of traffic to 
the correct funnel in under 2 clicks.
45% Increase in Worker Sign-ups due to a simplified mobile flow.
30% Drop in Bounce Rate as users instantly found relevant 
content.
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360 Design & Rebranding Project

Serious Identity 
Pivoting

The Challenge
Confused traffic. Employers were 
getting lost in job listings, and 
workers were getting lost in corporate 
jargon, killing conversion rates on 
both sides.

The Strategy
Segmentation by Design. We implemented 
a dedicated "Persona Switch" 
architecture. We didn't just change 
the links; we changed the language and 
visuals dynamically for each user type 
without building two separate sites.

The Achievement
Zero-Friction Navigation: Successfully 
routed 100% of traffic to the correct 
funnel in under 2 clicks.
45% Increase in Worker Sign-ups due to a 
simplified mobile flow.
30% Drop in Bounce Rate as users instantly 
found relevant content.
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Event Launch & PR Crisis Management

The Fortune 
Bringer.

The Challenge
A polarized launch. The mix of high 
fashion and football sparked public 
skepticism and negative sentiment.

The Strategy
Crisis-to-Catalyst. We deployed an 
agile PR defense, pivoting the 
conversation away from "Runway" to 
"Result." We aligned the brand 
entirely with the momentum of the 
National Team's achievements.

The Achievement
Brand Redemption: Silenced the critics by 
proving the jersey's worth on the field.
The Victory Symbol: Successfully cemented 
the jersey as the National Lucky Charm 
during the historic 2024-2025 campaign.

https://docs.google.com/file/d/1fS5Eu-W20gF49jM-5l4p58Eu-UcJ1G4Y/preview


Mari bertumbuh dan 
belajar lebih Peka

Contact : 
Silmy@peka.id 
+62 812 13958008

PT. Belajar Lebih Peka
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